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ABSTRACT
The article is devoted to innovative aspects of digital transformation in the sphere of

culture. The author examines the impact of new products, innovative business models and
digital technologies on the modern cultural landscape. Special attention is paid to the role
of digital platforms in the interaction of the sphere of exchange of values and information in
the context of digital art. The article notes that digital transformation is becoming a key
catalyst for innovation in the cultural and artistic environment, creating opportunities for the
preservation and promotion of national cultural values. The author considers various ap-
proaches to digital transformation, taking into account both a strategic partnership and a
comprehensive approach, as well as the dynamics of the interaction of technologies, direc-
tions, and participants in the process of achieving new forms of activity and increasing effi-
ciency in business. In addition, the article highlights the problems that arise during the dig-
ital transformation of objects of art and cultural heritage, in particular, such as the provision
of property and copyright rights, as well as the inconsistency of terminology between infor-
mation and digital cultures. The author points to the need for a new scientific discourse on
digital rights for the successful implementation of digital transformation in the sphere of
culture in Ukraine. The article examines the individual challenges and prospects of digital
transformation for the museum industry and also emphasizes the need to create the nec-
essary conditions for each museum separately. The author examines the influence of digital
technologies on the museum sphere, providing concrete examples of the implementation
of innovations (creation of museum digital collections, virtual exhibitions and tours). Based
on the relevance of digital transformation in the modern world, attention is drawn to the
need to improve the qualifications and awareness of specialists in the field of culture for the
successful implementation of digital initiatives.
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The modern global world landscape is undergoing a
radical digital transformation. Digital transformation pro-
cesses are gaining momentum in the world and in Ukraine.
Digital progress, by its very nature, has become a trend
that radically changes the directions of the evolution of
modern society — from the features of its social stratifica-
tion to people's everyday habits and preferences. In our
opinion, a comprehensive philosophical reflection of digital
identity contributes not only to the expansion of the hori-
zons of understanding the specifics of human existence in
the conditions of the new information reality, but also
pushes the theoretical boundaries of understanding the es-
sence of identity, embedding digital identity in its context
as a mechanism and result of adaptation to this new reality.
The perception of digital reality still needs a scientific un-
derstanding of its role as the main trend of social develop-
ment in the conditions of global change in the modern
world. In particular, many challenges arise from a lack of
understanding of the terminology used by the international
community, the importance of digital transformation, as
well as the complexity and scope of the necessary actions
(Strutynska, 2019: 95).
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In connection with the rapid progress of technologies,
the concept of “digital progress” has become decisive both
in the field of science and in government structures. In the
context of Russia's military aggression against Ukraine and
violations of legal norms in the field of illegal export of cul-
tural values, there is a need to create a single digital regis-
ter of cultural values through the implementation of digital
technologies.

The digital technology sector is becoming a key aspect
of modernity, in which the global trends of scientific and
technological progress and the changes that generate
them are intertwined. The current stage and modern cul-
ture are characterized as digital in the context of technolo-
gies replacing analog. Digital trends are rapidly changing
communication methods, values, human nature, interper-
sonal relationships, and the surrounding world.

In everyday use, such terms as “cyber culture”, “digital
generation”, “digital literacy”, “e-education”, “Internet econ-
omy”, “digital competence”, “digitalization”, etc. have
spread. However, their meanings go beyond simply tech-
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nological or digital context, as they encompass various cul-
tural and socio-humanitarian aspects. Thus, modern reality
is largely shaped by the conditions of the digital transition.

Note that researchers consider various aspects of the
"digital transformation" phenomenon. In particular, scien-
tific investigations concern the following visions of scien-
tists: in general, characteristic features of digital transfor-
mation (Yakushko, 2021), digital transformation of mu-
seum affairs (Antonova, Hololobov, 2023), current prob-
lems of management of digital transformation processes in
the socio-cultural sphere (Uzelac (ed.) and Cyjetieanin
(ed.), 2008; Mezei, 2010; Bondar et al., 2021; Wright,
2022), human rights in the era of digital transformations
(Holovko, 2019), the latest terminology in the digital para-
digm (Nikitin, Kulchytskyi, 2019; Strutynska, 2019;
Oryshchuk, 2023), digitization in the field of education
(Hudzenko, 2023), new possibilities of digital transfor-
mations in the development of creative industries (Pletsan,
2022; Bannikova et al., 2023), phenomena of cultural iden-
tity in connection with the digital environment of cultural ex-
istence (Uvarova, 2023).

The aim of the study. Our article is aimed at highlighting
the current state and prospects for the development of the
cultural sphere under the influence of digital transfor-
mations.

Research tasks. Therefore, given the relevance of this
issue, in our research we will identify the main trends of
digital transformation in culture, investigate the impact of
digital technologies on the preservation and accessibility of
cultural heritage, and analyze the prospects of introducing
innovations into the activities of museums, galleries and
other cultural institutions. We will also consider the key
challenges that arise in connection with the digital transfor-
mation in the cultural sphere, and follow possible ways of
solving these problems.

Research methods

The application of general scientific methods in the
study of digital transformation in culture includes the anal-
ysis of scientific articles, as well as the use of meta-analy-
sis and bibliometric analysis to study key trends. There-
fore, a systematic review of the literature was carried out,
including a meta-analysis (to synthesize and generalize
the results of studies covered in the articles on the impact
of digital transformation on culture, allowing to determine
general trends and statistical significance) and bibliometric
analysis (to study trends in the development of research
on digital transformation in culture and identifying the most
researched aspects), to identify key trends in the research
area. This approach allows you to get an objective view of
the dynamics of research and highlight the main aspects
of digital transformation in the context of the cultural
sphere.

Results and Discussion

A. Bondar, V. Komarovskyi, V. Shobyk, and V. Yatsen-
ko carry out a theoretical analysis of aspects of the digital
transformation of the socio-cultural sphere, considering the
main directions of the digital transformation of the socio-
cultural sphere. According to the authors, the main drivers
of the digital transformation of the socio-cultural sphere are
new products and services, innovative business models,
information and management technologies. A key factor in
digital transformation is digital platforms that present works
of art. Scientists consider digital art as a socio-cultural ac-
tivity that is based on the use of digital tools to obtain a
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certain socio-cultural product. As a result, the implementa-
tion of the concept of digital transformation involves the
use of a digital platform, which is an integrated information
system. This system provides multifaceted interaction in
the field of exchange of values and information, which con-
tributes to the reduction of general costs and optimization
of business processes in the field of art (Bondar et al.,
2021: 66).

Therefore, the authors’ analysis of aspects of digital
transformation in the socio-cultural sphere indicates the
advantages of new products, innovative business models,
and digital technologies. They identify digital platforms as
a key enabler of interaction in the field of the exchange of
values and information in the context of digital art. All this
helps to reduce costs and optimize business processes in
the field of art.

K. Bannikova, P. Friz, N. Voronova, A. Bondarenko,
L. Bilozub note that the digital world, permeating all
spheres of social life, gradually begins to claim the role of
a direct creator of cultural elements. The authors empha-
size that the digitalization of culture and art manifests itself
in two (artistic-creative and organizational-technological)
aspects, which, in particular, focus on the synergy and dy-
namism of the cultural and artistic space within the limits of
digitalization. In their opinion, cultural and artistic develop-
ment in the digital environment is accompanied by the
emergence of new opportunities in organizational, tech-
nical, communication, informational, material, and tech-
nical aspects (Bannikova et al., 2023: 356). The main goal
of the scientific and cultural community is the introduction
of electronic tools into the creative environment to preserve
the balance between its material and spiritual components
(Bannikova et al., 2023: 348-349).

Therefore, digitalization acts as a catalyst for the for-
mation of innovative trends in the cultural and artistic
sphere, as it opens up opportunities for the preservation of
cultural national values.

Carefully considering the definitions of “transformation”
and “digitalization”, I. Yakushko identifies the main features
of the concept of “digital transformation”. In particular, ac-
cording to the scientist, digitization is a dynamic process
associated with the active development, application, and
improvement of information and communication technolo-
gies. And, accordingly, it leads to a change, a transfor-
mation of the usual model of the functioning of the relevant
systems (Yakushko, 2021: 77). Digital transformation is the
process of changing the structure of the functioning of an
individual system, its elements and the relationships be-
tween them, which arises as a result of the active use of
information and communication technologies. It is im-
portant to note that different categories of social systems
are characterized by distinctive features of digital transfor-
mation and the consequences of its influence (Yakushko,
2021: 78-79).

Considering the above, according to I. Yakushko, digi-
talization is a multifaceted process. It arose and develops
exclusively based on the intensive use of information and
communication technologies. Digitization includes all pro-
cesses related to the impact of these technologies on the
development of individual systems and their interaction
with other systems.

Yu. Nikitin, O. Kulchytskyi, analyzing the definitions of
the terms “digital enterprise”, “digital business”, “digital
transformation”, offer the following vision of this category:
“Digital transformation is the process of transition to new
ways of enterprise activity through the introduction of digi-
tal technologies and digital services, based on the strategic
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partnership of all interested parties and the simultaneous
development of software, digital transformation and as-
sessment of the level of digital transformation of the enter-
prise” (Nikitin, 2019: 83).

Thus, I. Yakushko defines digitization as a complex
process that finds its embodiment in the use of information
and communication technologies and affects the evolution
of individual and intersystem relations. On the other hand,
Nikitin and Kulchytsky consider digital transformation as a
transition to new models of business activity through the
introduction of digital technologies and services, which in-
volves strategic partnership and a comprehensive ap-
proach to the development of digital transformation infra-
structure. Both approaches indicate that digital transfor-
mation is a dynamic phenomenon that involves the inter-
action of technologies, strategies and actors to achieve
new forms of business activity and efficiency.

Theoretical understanding of new dynamic processes
of creation, provision and distribution of cultural goods in
the spheres of creative industries contributes to the crea-
tion and development of innovative digital models and dig-
ital strategies of digital culture. A key aspect is the promo-
tion and spread of creative industries, as a necessary com-
ponent of the cultural sphere, which has great potential in
the formation of cultural diversity. Such development of
creative industries synergistically combines traditions, cul-
tural values, aspects of personality and society, innovative
concepts and digital technologies (Pletsan, 2022: 85).

Digitization of the creative industry should be analyzed
as a complex system that produces a consistent transfor-
mation of the socio-cultural code of Ukrainian society and
affects all its segments. The main principles of implement-
ing digitization processes in creative industries (since it is
necessary to ensure wide access to creative products of
creative industries and spread cultural norms in space and
time) are the principles of inclusiveness, innovativeness,
active participation, efficiency, reproducibility, and accessi-
bility (Pletsan, 2022: 87).

We are impressed by the position of H. Pletsan, be-
cause, indeed, the theoretical understanding of dynamic
processes in the spheres of creative industries contributes
to the development of innovative digital models and strate-
gies of digital culture, emphasizing the importance of pro-
moting creative industries as a key component of the cul-
tural sphere. The principles of inclusivity, innovation, and
accessibility defined in the digitalization of creative indus-
tries contribute to wide access to creative products and the
spread of cultural norms.

According to T. Uvarova, culture serves as the basis for
the formation of identity and the highest meaning of human
life. Digitization should be considered not just the next
stage of scientific and technological progress, but as an in-
tegral part of complex civilizational processes. This vision
shows changes in a person's perception of himself in real
and desired dimensions, and also reflects transformations
of identity, primarily cultural. Identity is the most important
attribute of human existence and a means of self-aware-
ness and is a reflection of the changes that occur with a
person as a result of his immersion in the virtual space,
which is becoming more and more social. This leads to
new forms of identification through digital images and the
creation of new digital forms of identity (Uvarova, 2023:
297). Transformations in cultural identity occur due to the
introduction of technological innovations and the use of
digital technologies (Uvarova, 2023: 298).

Online and offline formats contribute to blurring the dis-
tinction between reality and virtuality. This leads to the
transformation of traditional anthropological constants. In
particular, the individual ceases to be a purely physical
subject, including, in particular, biological, social and psy-
chological aspects, supplemented by digital ones. These
transformations also affect interpersonal relationships.
Cardinal changes are observed in all key fields of culture
and in the system of formation of cultural experience (Uva-
rova, 2023: 314-315). T. Uvarova investigates the transfor-
mation of cultural identity as a result of the widespread
adoption of digital technologies. In particular, the scientist
singles out transformations of personal identity, as well as
essential changes in the communicative sphere. The au-
thor of the study states that the design of digital identity
causes changes and transformations in cultural identity,
which, in turn, becomes multicultural. At the same time, the
peculiarities of identification processes are diversified and
symbolized by value (Uvarova, 2023: 315). So, we agree
with T. Uvarova that digital transformations affect cultural
identity, causing transformations in the personal and com-
municative spheres, which leads to multiculturalism and
new forms of identification.

According to V. Oryshchuk, digital development should
be considered as the introduction of digital technologies
and tools in all industries for the formation of innovative
products, services and solutions aimed at increasing effi-
ciency, productivity and competitiveness in various fields.
This means using computers and digital tools to develop
innovative technologies and platforms that meet user
needs and solve societal problems (Oryshchuk, 2023:
100).

In particular, the scientist believes that the most effec-
tive way to preserve national values (in particular, in rela-
tion to museum affairs) is the use of digital technologies
(Oryshchuk, 2023: 94). The author defines the concept of
"digital development in the field of museum affairs" as the
introduction and use of digital tools and technologies in
museum policy, museum practice and museology. Regard-
ing the possible ways of implementing the state policy on
digital development (which is aimed at ensuring stability
and development), it can be legislative acts, financial in-
centives, software services, and also special institutions di-
recting the implementation of this policy. In particular, with
regard to digital development in the field of museum affairs,
the following ways and methods can be used: the develop-
ment and introduction of digital technologies (for the pur-
pose of creating museum digital collections, protection and
dissemination of cultural heritage), as well as, to attract the
audience, the introduction of virtual exhibitions and tours
and other innovative methods (Oryshchuk, 2023: 100).

A. Bondar, V. Komarovskyi, V. Shobyk, V. Yatsenko
believe that the high availability of digital images of artifacts
significantly increases their economic and social value.
The spread of digital presentation of the collection allows
museums not only to receive new income in the information
environment, but also significantly increases its value
thanks to digital cultural content.

Although digital technologies are expanding access to
museum collections in all aspects, the methods of obtain-
ing additional value from presence in the digital information
environment remain undefined. To achieve this goal, it is
necessary to develop a new business model for cultural in-
stitutions, which is based on the direct interaction of users,
artists, scientists and administrators.
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Especially important is the possibility of overcoming ex-
isting institutional boundaries by forming a thematic expo-
sition, where various museum collections act as a single,
common heritage of humanity (Bondar et al., 2021: 71).

Therefore, we are inclined to the opinion of the men-
tioned authors, who indicate the importance of digital de-
velopment in all areas for the formation of innovative prod-
ucts and services, in particular, in the museum business.
After all, digital technologies not only help to preserve cul-
tural values and expand access to museum collections, but
also cause the need for new business models for cultural
institutions. In this context, the possibility of overcoming in-
stitutional boundaries and forming a common heritage of
humanity through thematic expositions becomes im-
portant.

Note that, despite the considerable amount of scientific
research on the use of digital technologies for the presen-
tation of works of art, unfortunately, a methodology for de-
termining the motivation, participation and behavior of vis-
itors to cultural institutions and museums has not yet been
proposed. The development of such a methodology is rec-
ognized as the next step in the development of the pro-
cesses of digital transformation of the socio-cultural
sphere.

It should be noted that one of the significant problems
that arises during the digital transformation of objects of art
and cultural heritage is the provision of property and copy-
right rights (Bondar et al., 2021: 70).

The inconsistency of terminology between information
and digital cultures, as key elements of guaranteeing hu-
man safety in the information space, makes it difficult to
realize the opportunities opened by the era of digital trans-
formations. The interrelationship of information and digital
cultures is becoming evident, and the competencies they
provide enable the realization of rights to digital information
and education, access to the Internet, etc. Information and
digital rights are considered as unity and part, which leads
to some confusion in the legal field. Digital rights are re-
lated to information rights and reflect the essence of the
development of competencies, which are determined by a
high level of human information culture. However, the era
of digital transformations gives rise to a new scientific dis-
course that indicates the emergence of new rights: the right
to digital access to the Internet, the right to use virtual re-
ality, the right to access digital education, etc. (Holovko,
2019: 42-43).

Therefore, let us emphasize that during the digital
transformation of objects of art and cultural heritage, sig-
nificant problems arise, in particular, the provision of prop-
erty and copyright rights, as well as complications in the
realization of opportunities due to the inconsistency of ter-
minology between information and digital cultures, which
creates confusion in the legal field and requires a new sci-
entific discourse on digital rights.

It should be noted that the cultural policy of the state
significantly affects the processes of digital transformation
of the museum sphere in Ukraine. To improve the current
state of affairs, it is necessary to work on the development
and implementation of new strategies aimed at attracting
investments and proper financing of cultural projects. Also,
it is important to ensure the legal protection of intellectual
property and the development of the necessary infrastruc-
ture for the successful digital transformation of the mu-
seum industry (Antonova, 2023: 326).

Domestic museums can become more accessible and
attractive to a wide audience by presenting the cultural her-
itage of Ukraine in a new, digital format. The continuation
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of the development of digital technologies in the field of
museum activity contributes to the preservation and virtual
demonstration of the cultural heritage of the Ukrainian
state, especially in connection with changes in consumer
habits and the rapid development of technologies (An-
tonova, 2023: 326).

Therefore, in the opinion of the scientist, in order to suc-
cessfully implement the digital transformation of the mu-
seum industry in Ukraine, it is necessary to provide the
necessary conditions and state support, to develop an in-
dividual digital transformation strategy for each museum,
and to actively work on improving the qualifications and
awareness of specialists in the field of culture (Antonova,
2023: 326).

Conclusions

As a result of a comprehensive analysis of the interac-
tion between technological, cultural and legal aspects of
digital transformation in the field of culture, it is shown that
digital transformation in the field of art and culture opens
up broad perspectives, contributing to the creation of inno-
vative products and effective business models through the
implementation of digital technologies and platforms. For
the successful implementation of digital transformation in
the artistic and cultural spheres in Ukraine, it is important
to develop individual strategies for each museum, ensure
state support and promote the improvement of the qualifi-
cations of specialists in the field of culture. Attention should
be focused on the formation of new business models that
take into account the peculiarities of the digital environ-
ment, as well as the development of effective mechanisms
for the preservation and dissemination of cultural heritage.
In parallel with this, an important aspect is the development
of appropriate legal mechanisms and terminological con-
sistency for effective functioning in the conditions of digital
transformations. This requires an integrated approach that
covers technological, cultural and legal aspects to create a
sustainable and innovative environment in the modern cul-
tural and artistic area. Therefore, a strategic vision and
state support is absolutely necessary for the successful im-
plementation of digital transformation in the field of art and
culture, since such a comprehensive approach takes into
account technological, cultural and legal challenges, en-
suring the effective development of the modern cultural
and artistic sphere and emphasizes the importance of the-
oretical understanding of dynamic processes in digital cul-
ture to promote creative industries as a key component of
the cultural sphere.
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CrtaTTa npMcBsYeHa iHHOBaLiIMHMM acnektam undpoBoi TpaHcdhopmauii y cdepi KynbTypu. ABTOp AOCMiAXY€E BNNNB
HOBMX MPOAYKTIB, iHHOBaUiMHUX Gi3Hec-mogenen Ta unupoBMX TEXHOMOTIA Ha CydYaCHUI KynbTypHU naHgwadT. Ocob-
nvBa yBara npuainsetbcsi poni unugposux nnatgopm y B3aemogii cpepu 0OMiHy LiHHOCTSIMU Ta iIHOPMALLiEl0 B KOHTEKCTI
LuMpPOBOro MMCTELTBA. Y CTaTTi Big3HAYaeTbCs, WO UmMdpoBa TpaHchopMaLia CTae KM4YOBMM KaTarnisaTtopoM iHHOBaLLi
Y KyNbTYpHO-MUCTELIbKOMY CEPEAOBULL, CTBOPIOIOYN MOXIMBOCTI AN 36epexXeHHs Ta nonynsipusauii HauioHanbHUX Ky-
NbTYPHUX LiHHOCTeN. ABTOp PO3rnsAae pisHi Migxoan Ao umMdpoBoi TpaHcdopmalLii, BpaxoByr4umn sk cTpaTeriyHe napT-
HEepCTBO Ta KOMMMEKCHWW nigxig, Tak i AMHamiky B3aeMOoAii TeXHONO N, HanpsiMKiB Ta y4YacCHUKIB Y Npoueci AOCArHEHHS
HOBMX (bOpM AiSiNbHOCTI Ta NiaBuULLEHHST ecpekTuBHOCTI y BizHeci. OkpiM Toro, y cTaTTi BUCBITMOIOTLCA Npobrnemu, Lo
BMHMKaOTb Nif Yac umdposoi TpaHcdhopmadii 06'ekTiB MMCTeLTBa Ta KyNbTyPHOI CNaALUuMHN, 30Kpema, Taki, Ak 3abesne-
YeHHS1 MaHOBWX Ta aBTOPCLKUX MPaB, a TaKOX HEY3ro4XKeHICTb TePMiHOMOTrii MiX iIHhOPMaLNHOK Ta LMAPOBOIO KyNbTy-
pamu. ABTOp BKa3dye Ha HeObXigHICTb HOBOroO HayKOBOro AMCKYPCY LLOAO LMAPOBUX MpaB AN YCMilWHOI peanisauii umd-
poBoi TpaHcdopmaluii y cdpepi KynbTypy B YKpaiHi. Y cTaTTi po3rnagaTbes iHaUBiAyanbHi BUKNVKN Ta NePCneKkTUBM uu-
poBoi TpaHcdopMaLii Ans My3erHOI ranysi, a TakoX NigKPecnteTbC HEOOXIAHICTb CTBOPEHHSA HEO6XiAHUX YMOB AN
KOXXHOTrO My3€t0 OKpeMo. ABTOp AOCHIAXY€E BMNIUB LMPPOBUX TEXHOMOTNIN Ha My3enHy ccepy, Haaaum KOHKPETHI NPYK-
naauv BNpoBagKeHHs! iHHOBALiN (CTBOPEHHS My3eMHMX LMPOBMX KOMNEKLN, BipTyanbHUX eKCno3uuin Ta Typis). Buxoaauu
3 aKTyanbHOCTI UMdPOBOi TpaHcdopmMaLlii B Cy4aCHOMY CBiTi, 3BEPTAETbCS yBara Ha HEOOXiAHOCTI NiABULLEHHS KBanidi-
KaLii Ta 06i3HaHOCTI (haxiBLiB y ranysi KynbTypu Ansi YCNilWHOro BNPOBaMKEHHS LIMPOBUX iHiLiaTuB.

KnrouoBi cnoBa: uMgppoBa TpaHchopmalid, KynbTypHa cdepa, LmdpoBsi TexHonorii, iHHoBaLii, LMdpoBsi npasa.
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